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PURPOSEFORTHE PAPER

The purpose of this paper is to provide the Planning Committee with an overvie
Mid & East Antrim tourism assets, an overview of the recent performance of
tourism sector in the area, and how a sustainadggroach to tourism developmen
can be developed in the Local Development Plan (LDP).

The paper also provides an overview of regional planning and policy conte
relation to tourism and includes other government policy objectives in relation to
kSé aSOi2NE ylYSteT GKS bL 9ESQaoes ®éaf
GKS 902y2YAO {UGNXGS3& YR ¢2dz2NAAY {
Corporate Strategy.

This paper allows members to commence consideration of the priorities
formulating a sustainable tourism policy to gré@urismin a manner which, in line
with the Regional Development Strategy, balances the economic benefits of tol
with the environmental and social impacts. This in turn will assist the Council i
development of the LDP Plan Strategy.

However, at this stage the paper only aims to provide a foundation for future dec
making which will need to be further informed by a Sustainability Appraisal, p!
consultation and stakeholder engagement.
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AIMS

1 To build the capacity of members to make informed planning decisic
particularly within the plan making context;

1 To providebaseline information which will inform planning policy making at lc
level;

1 To link with important ongoing work in relation to the development of
Community Plan and other strategic wquérticularly the Tourism Strategy for th
Borough being underaken by the Council.

CONTENDOVERVIEW

The paper provides:

i. asummary of government policy objectives for the tourism sector along wi
review of tourismstrategies at a regional, stiegional and local level,

ii. the regional policy context for formulating Local Development Plan policie:
tourism;

lii.  the existing local area plan context;

iv. a tourism profile of Mid & East Antrim District including key statsst@and
assessment of existing tourism assets;

RECOMMENDATION

That members have regard to the findings and consider how:

1 future sustainable tourism developmenand associated uses should |
accommodated through the Local Development Plan across Mid & East A
Borough Council area,;

1 tourism assets should be safeguarded from inappropriate development thrc
the Local Development Plan;

1 this paper and the Local Delopment Plan should be used to help inform a
adzLILIR2 NI GKS [/ 2dzyOAf Qa SYSNHAY3I ¢2dzZNRAaY
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1.0 SETINNGHEHEESEENE

INTRODUCTION

1.1 The preparation of a local developmel
plan provides a key opportunity for counc
to consider how best to facilitate the growtl
of sustainable tourism in the Mid & Ea:
Antrim area.

1.2 Thispaper outlines the regional policy
context for formulating Lcal Development
Plan tourism strategies & policies. O
particular importance is the Region:
Development Strategy 203§ Building a
Better Future (published 2012)which
emphasises the need to support the grow:
of tourism in NI by achieving balanc
between tourism development
opportunities and conserving natural, bui
and cultural assets. Measuring tourism
benefit is challenging with no singl
measure providing a definitive statisti€his
paper willattempt to paint a picture of the
tourism profile of Md & East Antrim District
using a number of statistics provided &
Tourism NI based on data published |
NISRA.

1.3 Information has been derived from thi
Northern Ireland Statists and Researc!
Agency (NISRA), DETI and Tourism NI.

1.4 The new Boroughomprises all of the
existing districts of Ballymena, Carrickferg
and Larne save for a small area of tl
existing Carrickfergus District in the vicini
of Greenisland which will be transferred t
Antrim &  Newtownabbey  District.
Unfortunately, it has nobeen possible to
obtain reliable statistics for the area subje:
to the boundary change, therefore the dat
used includes this small area.

DEFINITION/ O TOURISM

1.5 Tourism is defined by the World Tourism
Organisation (WTQO) as comprising the activities
of persons travelling to and staying in places
outside their usual environment for not more
than one consecutive year for leisure, business
and other purposes. The WTO further explains

GKFG dac¢c2dzNAaYé NBTSNAE
AyOf dzZRAY3 020K ai2dzNAR&GaA
dal-RiSe GArarilizNBRE ®

1.6 Tourism encompasses a very widmge of
activities. It can include travel and visits for
business, professional and domestic purposes as
well as for holidays and recreatio®ften, more
than one purpose may be involved. The duration
of tourist trips is also highly variable as it can
include the annual family holiday as well as a
wide range of shorter visitsyeekend breaks and
day trips. Tourism is therefore an extremely
diverse form of activity which is subject to
changing trends in the types, distribution and
duration of tourist adity.

ECONOMIC & SOCIALVBENEFRITSIOFETOURISM
1.7 TheNI Executive identifies tourism as one of
the building blocks tounderpin its priority of
growing a sustainable economy and investing in
the future. The Programme for Government
(PfG)l Y R 5ExahdntriStrategy contain key
strategic targets for tourism that recognise its
potential to deliver significant economic growth
in the future and supports the local tourism
aSOt2NRna f2y3 GSN¥Y |
into a £1billion industry in Northertreland by
2020.

1.8 The Regional Development Strategy 2035
(RDS)the spatial strategy of the Executie¢so
recognises tourism as a key element
underpinning sustainable economigrowth in
Northern Ireland and Regional Guideline 4 (RG 4)
seeks to promae a sustainable approach to the
provision of tourism infrastructure.

1.9 Tourism makes an important contribution to
the Northern Ireland economy in terms of the
revenues it generates, the employment
opportunities it provides, and the potential it
creates for economic growth.

a LIA NJ



1.10 At September 2014, the Quarterly
Employment Swey estimated that tourism and
leisure industries accounted for 56,890
employee jobs in Northern Ireland (8% of total
jobs). (NISRANorthern Ireland Tourism Statistics
October 203 to September 2034 During 2014
an estimated 2.2 million external visi®came to
NI, spending an estimated £514 milliddIERA,
Tourism Statistical Bulletin, May 2015

1.11 Tourism spending helps to support a wid
range of economic activitiesAs well as direct
spending ortourist accommodatiofh and use of
tourist amenites’, tourism plays an important
role in helping to support the viability of many
local suppliers, services and facilitidismproves
assets and provides infrastructure for local
people and tourists, supports the vibrancy of
b2 NIi KSNY
sustains communities.

1.12 Through utilising existing environmental,
historical, cultural and geographic assets,
tourism can be a key economic driver capable of
stimulating further growth and development
opportunities. This has been recognised by
government through investment in viaus
Tourism Signature Projects throughout Northern
Ireland. Tourism can also benefit the assets on
which it depends for example through assisting
in the financing of conservation or enhancement
initiatives. In towns and cities tourism can
contribute pasitively to urban regenerationlin
rural areas tourism is important to the
development of the rural economy and offers,
for example, opportunities for farm
diversification to supplement farm incomes or
for broader rural diversification capable of
providing employment. Tourism also has the
potential to contribute to meeting broader
government commitments aimed at relieving
poverty and enhancing social inclusion and
cohesion in areas subject to problems of this

type.

SUSTAINABLE TOQURISM

1.13The WT(Qromotes sustainable tourism and
RS ¥ A y S atoutiskhihit meels Yhe deeds of
present tourists and host regions while protecting

1 Overnight sleeping accommaodation for tourists provided by way of trade
or business (Art Zourism NI Order 1992).

2 An amenity, facility or service providgdimarily for tourists, btidoes not
include tourist accommodation (Art 2 Tourism NI Order 1992).

and enhancing opportunity for th& dzii dzNS ¢ ®

goes oni2 &aidl ( $e dbjdtive Yof
sustainable tourism is to retaihé economic and
social advantages of tourism development while
reducing or mitigating any undesirable impacts
on the natural, historic, cultural or social
environmentg

1.14 Sustainable tourism developmeéntis
brought about by balancing the needs of tisis
and the tourism industry with those of the
destination. This requires managemerand the
land use planning system has a key role in
managing tourisnrelated development through
planning policies that provide a framework for
identifying appropriate development
opportunities and safeguarding tourism assets
from harmful development. The planning

L NB fd heia@ey an® dzf sydbid alsd hyas a role in securing high quality

design and integrating tourism provision with
necessary infrastructure.Iln discharging these
functions the planning system will ensure that
such development is sustainable and achievable
without damaging those qualities in the
environment which are of acknowledged public
value and on which tourism itself may depend.

9
w9 . T ! b/

Cchugiswile foarQy
ECONOMY

1.15 The Programme for Government 2011
2015identifies the actions theNl Executive will
take to deliver its number one prioritya vibrant
economy which can transform our society.
Challenging targets for tourism to 2014 were set
in the PfGto increase visitor numbers to 4.2
million and grow tourist revenue to £676illion

by December2014L Yy G S NI a
against the Programme for Government Targets,
in 2014 there were 4.51 million overnight tripg

all visitors (domestic & externaijp Northern
Ireland. This is an increase of 11% in the number
of overnight trips from 2013 rad is the largest
number of overnight trips in the last four years
Associated tourist revenue increased by 4% to
£751 million in 2014NISRATourismStatistical
Bulletin, May 2015)

W.hA[C196 ThED

3 . . ) "
Includes tourist accommodation, and tourist amenities.

2T bLQa
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1.16 DETI has produced a strategy to rebalance
the Northern Ireland economy.The Economic
Strateqgy Priorities for sustainable growth and
prosperity (March 2012)has identified 5 key
themes to stimulate economiogrowth and
address gaps in productivityas follows:
innovation, skills, competitiveness in the global
economy, encouraging business growth and
developing economic infrastructure. Tourism is
clearly positioned within three of these key
themes on the globaleconomy, economic
infrastructure and encouraging business growth.

1.17 The Economic Strategy highlights the
importance in developing the potential of the
Tourism sector to make important contributions
to the development of the NI economthrough
the dewelopment of tourism product and delivery
of key signature events Key to this is
significantly  increasing  visitor  revenue
particularly through the #raction of more
overseas tourism.The mainlong term targets
are to increaseoverall visitor numbers to4.5m
and tourism revenue to £1billion by 2020
Achievement of these targets will directly benefit
tourist businesses and organisations operating in
NI and their employeesHowever, the Economic
Strategy anticipates that wide economic benefits
will aarue, particularly to the food and retail

sectors.
o=

]

N

1.18Thelnvestment Strategy for NI (ISN2D11-

21 sets out the investment programme of over
£5 dllion that will be injected into the local
economy over the current Programme for

Government period. The Investment Strategy
identifies the priority areas for investmen£19
million was allocated to Tourism between
2011/12 to 2014/15 with an anticipated ride
£36 million between 2015/16 to 2020/21,
subject to the Executive budget.

1.19This document recognises thdie quality of
our environment underpins the success of our
tourism economyand acts as a broader magnet
that enhances the attraction of the region as an
investment destination. It also highlights that
our rural areas offer real opportunities in terms
of potential for growth in the provision of rural
recreation and tourism

1.20 The ISNI states thatbiirism has become
one of our most important growth areas and with
continued support for nine destination areas and
other tourism schemes we can continue to
improve the offering, attract more visitors and
benefit from the major even and occasions that
will be taking plac@(Investment Strategy for
Northern Ireland2011-21 Pg. 4Q)

THECHANGING:PROFILE OF MISITORS &
TOURISM TQ/NI

1.21 Following @& unprecedented gloda
downturn in 2008 onsumer confidence
deteriorated and the origins and profiles of
visitorsto NI changed As visitors from Great
Britainand beyond dclined,domestictrips and
spend grew at recordevels. Forecasters have
been predicting a slow recovefgr travd from
2011 onwards at 4 to 5% he trend for toserto
home holidayss expected ta@wontinuewith most
short term growthin visitor numberscomng
from the UK and Ireland. While around 7.5
million visitors from Great Britain anolverseas
visit the island of Ireland each yealy 20%
come to NI In terms of revenue, Northern
Irelandonly receives about 10% of the island of
Ireland's sharefrom GB and overseas visitors.
Therdore thereis significant scope fddorthern
Ireland to increaseits share of these visitor
numbers and revenugNITB, Corporate Plan
20112015

1.22 Popular opinion within the tourism industry
believes that pople no longer simply choose a
holiday desihation. They are motivated by an
experience and will opt for whichever

destination offers them a truly bespoke,
authentic experience that most meets their


http://www.northernireland.gov.uk/ni-economic-strategy-revised-130312.pdf
http://www.northernireland.gov.uk/ni-economic-strategy-revised-130312.pdf
http://www.northernireland.gov.uk/ni-economic-strategy-revised-130312.pdf
http://www.isni.gov.uk/Investment%20Strategy%202012%20(final).pdf
http://www.isni.gov.uk/Investment%20Strategy%202012%20(final).pdf
http://www.nitb.com/Portals/2/SharePointDocs/2187/101943%20NITB%20Corporate%20Plan%202011-2015%20LR%20WEB.pdf
http://www.nitb.com/Portals/2/SharePointDocs/2187/101943%20NITB%20Corporate%20Plan%202011-2015%20LR%20WEB.pdf
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needs. Developing and delivering tailored,
unique, world clasexperiences will mak&ll a
competitivedestination. Fig.1.1lists the Top 10
NI visitor attractions in 2014, none of which are
currentlylocated in Mid & East Antrim.

Fig 1.1 Top Ten Visitor Attractions in-NlI
2014 (excluding country parks/parks/forests/gardens)

Murlaugh Resarve

Top 10 Visitor
Attractions Ml
2014

Titanic Belfast

Uster Musaum
Derry's Walls

(SourceNISRA, StatisticBlulletin, 28 May 2015)

DERARTVMENTSGAGENGIES &

ORGANISADIONS WITHUFOUWRISM: ROLE

1.23 Tourism in NI involves many different
organisations. In the public sector there are
currently sevengovernment departments with
an interest in tourism: DETI, DARD, DCAL, DOE,
DSD, DRBndDEL.In addition since 1 April 2015,
all of the new councils havéeen afforded
greater responsittity for economic
development. In Mid & East Antrim,durism is
an important aspect of this enhanced
responsibility and developing the ourism
potential of the area i®ne of the five strategic

REGIONALEVEL

1.24 The Tourism StrategicFramework for
Action 20042007 (SFA)set out priorities for
tourism in Northern Ireland up to 2007 and
underpinned development of the Tourism
Signature projects. Since then much has changed
both in terms of global trends in tourism and
Northern Ireland as a destination presenting new
opportunities for how a destination is developed,
managed and promoted. These factors coupled
with ongoing concerns such as the relatively low
level of market share compared with competitor
destinations and low levels of tourist spend
prompted a review of tourim in NL The
outcome of this was the DETMraft Tourism
Strategy for Northern Ireland 2020 (TSNI)
published for consultation ifMarch 2010. This
document setout the principles of sustaindd
tourism and the basis for its assessment of
tourism development proposals The draft
Strategy aimed tesupport tourismstakeholders

in local regions throughout Northern Ireland in
the production andR St A @ SDEBtinathi¥ &
5S@St2LIYSy il tflyaeod

1.25 The Minister of Enterprise, Trade and
Investment commissioned an independentqq
review of NITB and wider tourism structures in—
December 2013The report by John Hiter was
published in June 2014 and noted that the
absence of a current NI tourism strategy has
been a cause of concern for many stakeholders.

1.26 Following the Hunter Review, the DETI
minister in January 2015 pledged to work with
the tourism industry to bringforward a new
strategic plan for tourism which would
coordinate the work of key partners in the
industry, and in central and local government.
TheMinisterundertook to implement the review

LINA 2 NJR (i A § & s BeW cailprielan2 NP dzga%)@_mendationssome of which included the

A
Fig 1.2 Responsibility for Tourism Development

in NI A
Strateglc Tourism Context

Department of Enterprise Trade and Investment
Other povernment departments

Tourism NI Tourism Ireland Inwest Morthern Ireland

Taurism A
accommaodation grants
and business suppart

Lead agency for
tourism developrment
n NI

Cwverseas promotion of
the island of Iraland

following

bL¢. Qeishoyld bé changed in order to
signal the scale of its envisagédhnsformation.
NITB should continue its work with Invest NI

to develop an economic development brand
for NI;

NITB should clarify roles and responsibilitieth
key partner orgaisations, including the new
District Councils

Development of a Tourism Growth Fund jointly
supported with the new Councils.

(DETI Ministerial Statement, 20 January 2015


http://www.discovernorthernireland.com/attachment.aspx?attachmentID=32
http://www.discovernorthernireland.com/attachment.aspx?attachmentID=32
http://www.detini.gov.uk/ni_tourism_20100308.pdf
http://www.detini.gov.uk/ni_tourism_20100308.pdf
http://www.detini.gov.uk/deti_tourism__14__review_doc_2-7.pdf?rev=0
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EXPERIENTIAL TOURISM
1.27 NITB (now Tourism NRleveloped five

A Encouraging farm diversificationrinral areas

as a way of stimutang further income

themes ord SELISNA Sy 0S¢ LA f | NreratiochSaA Iy SR (2

LINEY23GS GSELISNASYGAL
advice on market segmentation by target groups
and country of origin. The 5 themes are
described and developed in the NITB booklet

0 8 dEBuiading ourigniinirral aréas 2 OA I G SR
A Increasing recreational access to woodland.
A Help preserve the cultural and social

uniqueness and beauty of rural villages.

G/ NBIFGAy3a 9ELISNASyOBayY A!Pronotng fodiakidclusidn? gty rédkicion b
TourismL Y Rdza G NB ¢ = LJdz0 f A &8 KSR dng'economicaebeloprifeStén ruraNaBeXs.

A Living Legendg making our history, stories
and legends alive and interactive;

A Coasts and Lakesturning our coast and
waterways into unique global destination
experiences;

A Unique Outdoors; becoming a distinct
outdoor recreation and adventure
playground;

A Culture and Creative Vibe promoting
contemporary and vibrant NI experiences; and

A Naturally NIg experiencing local culture
through nature.

1.28 In addition, and in suppt of particular
experiencepillars, the NITB has been working
with several partners in designing and
developing a series ofactivity attractions
including golf, fishing, mountainbikindjiking
and canoeing. Such developmentsllectively
point to the inceasing segmentationand
decentralisation of the market.

1.29 Some ¢her Government Departments have

a significantrole in TourismDevelopment The
Department of  Agriculture and Rural
Development (DARD} the overarching body
responsible for thé-orestryService of Nand the
Loughs Agency. Each of these bodies has a remit
in the promotion of tourism through their
managenent of important natural assets and
provision of public access for both recreational
and tourism purposes.

FOREST:SERUICE

1.30 DARDulso managsthe Rural Development
Programme (RDP)with the latest programme
scheduled to run fron2014 ¢ 2020 The RDP
supports economic growth inrural areas by
assistingural businesses and rural tourisniKey
prioritiesinclude

— orthern Irelar

NIEA i
1.31 TheNorthern lreland Environment Agency
(NIEA) within the remit of DOEhas a rolein
regards tourism development givenits
responsibilityfor the protection of monuments
and built heritageand management of country
parkswhich ae important tourist assets.

1.32 DoE supports Outdoor Recreation NI, an
umbrella organisation for Walk NI, Mountain
Bike NI, Cycle NI, Canoe NI an@fhénteering to

deliver a number of activity tourism projects

which adds to thgyrowing eputationof Nlas an

activity holiday destination.

Department of
Culture, Arts
and Leisure

1.33 The Department of Culture, Arts and
Leisure (DCAL)promotes cultural tourism to
Northern Ireland through itsignificantrole in
the organisation of festival andevents, as well
as through other aspects of its remit such as the
arts, museums and it architectural/built
environment role. The Mid& East Antrim area
benefits from facilitiesuch aghe BraidMuseum
and Arts Centre inBallymena which has a
dedicated Visitor Centre providing information
about opportunities to explore the heritage and
culture of the region and wider afield.The
Centre also provides stage productions and arts
events, all of which generate visitor numbers to
the region.

ArtsCouncilob 2 NI KSNY LNBflyR a!
GKS I NIagy ! CA@S | SIFENI {dan
in Northern Ireland 201322018 (DCAL)

1.34 The Arts Council works ipartnership with

Tourism Nlto enhance the hility to generate

Ay G S NBuitural ¢ 22y6zNIWGn¥ ain of the

strategic plan is provision dedicatd gallery for

Northern Ireland, subject to economic feasibility.



Department for
1 Social
q Development |

1.35 The Department for Social Development
(DSD has responsibility fourban regeneration

and community and voluntary sector
development. Regeneration schemes in
particular can have significant potential in
promoting tourism and the potential for

attracting tourists can help underpinning such
schemes.

A

Department of

Education
www.deni. gov.uk I

1.36 The Departmat for Employment and
Learning DEL is responsible fothe promotion

of learning and skills iNI to meet the needs of
the labour market including the tourism sector.

1.37 In recognition of the growth in the tourist
aSOG2NE 59]
D NP dzLJe g KAOK 0 N2 dz3 K
stakeholdes, to identify current and future skill
trends and growttrequirements for theourism
industry. Ly ! LINRA HAMAZ

Lough Neagh wetlands area. ThartRership
continues to prioritise, amongst other issues
affecting the area, the development of a major
heritage programme and markag & promotion

of the Lough.

Natural Resource Rural Tourism Initiative
(NRRTI} The main aim of NRRTI was to put in
place, within 5 years, some of the tourism
infrastructure that would have developed over
the last 30 years in the absence of thelitical
unrest and violence which INexperienced and
which has resulted in the tourism potential of
Northern Ireland's natural resources remaining
largely untapped.

SUBREGIONALEVEL

1.39Tourism NI hope to use the opening of the
GobbinsPathas an opportunity to réaunch the
concept of the Causeway Coastal Routenhdr
vision is tousethe Causeway Coastal Route as

Sail 6f A&KSRhe WO d @ dzi@AWB0O Syishidrst &ith (fdurd i A 2 v

propgseditguiisnSciusters plgng the route as
detailed inFig 1.3.The aim ig¢o capture a rich
and diverse experience rather than

i K Scomgnunkingx @ I ¢ollectien  of y @sparate

Tourism Future Skills Ac2 Y D NER dzLJ w S gex@gencess | &
released. The document sets out an action plan
to increase skills and tmaing related to tourism
employment within Northern Ireland.

i

Department of
Finance and
Personnel
wwwe dfpni.gov.uk

1.38 TheDepatment of Finance and Personnel
(DFB, prioritise the use of resources available to
NI, to ensure that these are used efficiently and
secure the reform and modernisation of public
services. DFP amsoresponsible for overseeing
grants by the European  Sustainable
Competitiveness Programme and the European =
Social Fund Programme which ainsteengthen
competitiveness and attraisteness, as well as
employment. DFP have been involved, through
funding allocations, in the following projects in
the Mid & East Antrim area
A Lough Neagh Partnershifpart funded by the
DFPNI managed Programme for il8ing
Sustainable Prosperity (BSP) graht 2003 the
Partnership received a funding package of £3.2m
for a major regeneration initiative for the entire
Lough Neagh area. The Partnership has since
allocated all of its funding to projectsamd the
Loudh and is now focurg on the promotion and
marketing of these projects and the whole of the

Fig 1.3 Causeway Coastal Route Vision 13
N
- wBelfast- Ballygalley
Gobbins Y,
N
wSlemish /GlenarmBallycastle
The Glens & Rathlin
of Antrim Y,
N
Ye wBallintoy- Portstewart
Causewal J
. wCastlerockWalled City
Binevenagk
.| & Beyond Y,

1.40 Thisconcept is one of §burneyQapping
into the followingthemesg

0 Mystery & Legend

0 Close to theCoast

o0 Personal Touch
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1.41 TourismNI list the followingourism assets
alongor close tathe route ashavingpotential to
integrate with it, in order to secure mutual
benefit-

. Opportunity to crate stronger links with Slemish

mountain.

Carrickferguastle:

Romanticism of castles appeal to overseas
visitors hut the castle is currently
underperforming.

Potential for the castle to be redeveloped as key
part of the Causeway Coastal Route if it can be
unlocked and reimagined.

Potential to create links wh the NI wide Ulster
Sots connections/genealogy theme.

Draft Tourism NI Causeway & Mourne Coastal
Routes Tourism Masterplan

1.42 The above document is currently being
drafted by Tourism Nio identify the location of
sites which could be developed tappeal to
visitors and increase visitor footfall. Tourism NI
anticipate that the Masterplan document will act
as a key supporting document to seek future
funding for the development of tourism
infrastructure across the Causeway & Mourne
Coastal Routes Mid & East AntrinCouncilhas
agreed that the following sites bsubmitted for
potential inclusion within the Causeway &
Mourne Coastal Routes Tourism Masterplan:

1. Carnlough & Glenarm Signage/Heritage Trail;
Islandmagee/Whitehead Walking Trial;
Improvementdo Larne Promenade;

Slemish Visitor Facilities;

Broughshane Visitor Facilities;

Broughshane §nhage/Heritage Trail;
Whitehead Promendade;

Blackhead Path;

9. Carrickfergus Waterfront.

N gk wWN

Causeway Coast & Glens Tourism Masterplan
20042013

1.43 Produced by DETI thiMasterplan was
intended to serve as a blueprint for the
development of tourism in the argawhich
included the former Ballymena, Carrickfergus &
Larne Council areas The fdbwing Tourism
Capital Projectswere delivered under the
auspices of the 2004 Masterplan within Mid &
East Antrim BoroughCarnfunnock Country Park
and Glenarminfrastructure & Interpretation,
Portglenone Marina Development and Slemish
Mountain Interpretaton.

Causeway Coast Glens Tourism Partnership

1.44 Over the past 16 yeaSauseway Coaand

Glens Tourism Partnership did much to support

the growth of tourismrelated businesses and
facilities as well as being important in securing
funding from the private sector. However,
financial factors made their position untenable

and the partnership waglissolvedin March

2015. ¢ KS LI NIYSNBKALIQA /| dza
Df Sy a ¢2dzNREAY | NBwas t f Iy
produced as a roadmap to guide stakehakje

the tourism and hospitality industry and local
communities in their concerted efforts to build

tourism in the destination.The documentinked

to 2020 strategic targets for tourism B9 ¢ L Qa
Draft Tourism Strategy for NI

Causeway Coast & Glehteritage Trust

1.45 Launched in February 2003, The Causeway
Coast and Glens Heritage Trust is a
public/private/voluntary sector partnership that
seeks to promote environmental management
and sustainable tourism for the benefit of both
visitors and the pede who live and work in the
area. The Tust aims to raise awareness of,
protect and enhance the special qualities of the
natural, built and cultural heritage of the
Causeway Coast & Glens area including the
Antrim Coast & Glens Area of Outstanding
NaturalBeauty. The Antrim Coast & Glens AONB
covers 72,489ha of land and contains some of the
most beautiful and varied scenery in Northern
Ireland, including Rathlin Island, the Glens of
Antrim and the coastal area between Larne and
Ballycastle. The CausewayCoast & Glens
Heritage Trust provides a secretariat service for
the Antrim Coas®& Glens AONB Management
Group.

Fig 1.4 Extent of Antrim Coast & Glens AONB

Rathiin Island
CAUSEWAY COAST

Portrush B:myt:nlo

Coleraine \,,_\ ANTRIM COAST
\ . & GLENS
» —
‘\!slymonoy
\ 2
X 3
\‘ MIMI - .
3 P Larne
\\‘ <' TR
A ‘~’ i
,_1_' | AONBs designated under the

Nature Conservation and
Amenity Lands (NI) Order 1985

1.46 The Trust was also selected as the local

delivery mechanism for théNatural Resource
Rural Tourism Initiative (NRRTI), a selective


http://www.nitb.com/FileHandler.ashx?id=178

financial assistance programme offered under
the European Union special support programme
for Peace &Reconciliation (Peace Il). The NRRTI
was open to the following wards in Mid & East
Antrim  Borough: Carncastle, Carnlough,
Glenarm, Kilwaughter, Broughshane, Glenravel,
Glenwhirry and SlemistNRRTI assisted projects
such as theestablishmentof a tearoom at
Glenarm Castleimprovements to Carnfunnock
Caravan Parlgublic visitor amenities at Slemish,
improved visitor restfacilities at Drains Bay,
Ballygalley and Glenarm.

1.47 The Trust published Sustainable Towin
Strategy and Action Pl1&911-2016which aimed
to improve the sustainable development and
management of tourismtaking account of the
needs of local residents, local tourism
businesses, visitors and thengronment upon
which it stands.

Lough Neagh Partnership

148 The Lough Negh Partnership aims to
ensure that the tourism and leisure potential of
the Loughand its waterwayss maximised The
main tourismopportunities are the diversity of
water based sports and activitiesRecently a
Lough Neagh & its Waterways Destination
Management Plan 2032019 has been 1
developed to maximise the benefits of
increased tourism. This destination plan aimsp,
G2 R2QS0OFAt gAGK
Northern Ireland 2012020, together with
those of the local Councils and other3.
government bodies.

Lough Neagh & Lower Ban Advisory 4.
Committees

149 The Lower Bann Advisory Committee
published the Lower Bann Environmental 5.

Management Strategyn 2001 The document
highlighted thatNewferry and Portglenone are
becomingincreasingly popular asoarse angling
match venues and represent an important
tourism resource. The strategy found that
because of thepotential to develop tourism
angling on the river a better understanding of the
ecology and distribution of coarse fisin the
Lower Bann is essential to ensure that
management of the river is sympathetic to
sustaining healthy fish stocks.

1.50 The Lough Neagh Adviso@ommittee, in
conjunction with DoE, published théough
Neagh Management Stratedg June 2002 and
recommenad 29 objectives to ensure the eo
ordinated management and sustainable
developmaent of the Lough Neagh Wetlands. The
strategy concludedthat if the recommended
objectives wee implemented, the areavould
subsequently become more attractive to
tourists, which would in turn have a beneficial
effect on the localeconomy. The document
recommendeda balanced approach to ensure
that the environmental impaat are alleviated
through stringent monitoring andnanagement
techniques.

LOCALMLEYEL

Mid & East Antrim Borough Council Corporate
Plan 20152019

1.51 One of the fivestrategic priorities in the
draft Council Corporate I[& includes:
Developing our Tourism Potential It is
recognised that the potentiadf the Mid & East
Antrim District tourism product has not been
fully realised and that unlocking this potential
has the promise of delivering great economic
benefit to the area. Under this strategic priorityf
five high level objectives have been identified
Build the MEA brand and make Mid & East
S5AAGNROG | w32 (2Q RSadAy!
Work in partnership witiTourism Nkto shape a

59¢L QaSINEYRUE G2daNK &Y  diNg 55T

tourism objectives.

Make it easier for visitors to get around the

Borough, through mproved access, transport

links and signage.

Actively involve local businesses and
communities in developing and delivering
tourism products.

Safeguard MEA tourism assets including the
natural and built environment.

1.52 In May 2015 the Economic Growth&
Development Committee agreed to tender for
consultancy support in developing Bourism
Strategy for Mil & East Antrim Borough Council.

Sister Cities

1.53 Four Sister Cities partnerships existed within
the 3 predecessors Councils: Ballymena
(Moorehead, Kntucky); Carrickfergus (Danville,

Kentucky & Anderson, South Carolina); Larne

(Clover, South Carolina). These links are


http://ccght.org/wp-content/uploads/2013/04/Sustainable-Tourism-Strategy-2011-2016.pdf
http://ccght.org/wp-content/uploads/2013/04/Sustainable-Tourism-Strategy-2011-2016.pdf
http://www.nitb.com/Portals/2/downloads/Destinations/Lough%20Neagh/Lough%20Neagh%20and%20It's%20Waterways%20Tourism%20Destination%20Management%20Plan.pdf
http://www.nitb.com/Portals/2/downloads/Destinations/Lough%20Neagh/Lough%20Neagh%20and%20It's%20Waterways%20Tourism%20Destination%20Management%20Plan.pdf
http://www.loughneagh.com/lbems2001.pdf
http://www.loughneagh.com/lbems2001.pdf
http://www.loughneagh.com/lnms.html
http://www.loughneagh.com/lnms.html
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important in terms of business links and more so A To establish and build on existing provision and

tourism. A review and evaluation of the current
Sister Cities arrangements has beeitiated.

Tourism Strategiesrin:legacy councils:
BALLYMENA
1.54 The Tourism Audit, Strategy and Action
Plan (20162013)for Ballymena Borough Council
explored the key issues as tehy Ballymena,
despite having a strong competitive advantage in
terms of location existing infrastructure
(hospitality, retailing and service provision) and
its environment @uality scenery with AONB
status, a picturesque rural hinterland and award
winning villages), was continuing tander
perform in attracting significant itor spend.
Ballymena is geographically well positioned to
capture a greater share of thiecal and wider
visitor market givents proximity to the air and
seaports and good M2 road links Belfast. The
Strategy recognised that theig potential for the
areato become a more significant gateway and
orientation point to the Causeway Coast and
Glens,coupled with the potential to exploit the
tourism value of therelatively underdeveloped
rural tourism product (Slemish, the Glens of
Antrim and a number oéttractive and historic
local villages such Broughshane, Pamgine and
Gracehill). The overall objectives of the Tourism
Strategy and Action Plan were:

A To raise the profile of tourism in the Borough of
Ballymena.

Atz SyKIyOS (KS
visitors, tourists and investment to the Borough.

incorporate new dimensions e.g. culture and
heritad S LINE GAAA2Y X 02 SYKI
tourism and visitor offer.

A To increase the number of visitors to the Borough

and maximise the economic benefits of tourism.

1.55 Some of the key outputs oéalisedthrough
implementation of this Strategy included:

Athe ECOS Centre, originally designed to promote
environmental learning and sustaipia tourism;

A£20 million Braid Mseum & Arts Centre, which
houses a statef-the-art Tourist Information
Centre,

Amajor upgrale to the Showground facilities;

Aa programme of mvestment to realise the
tourism potential of Slemish was also initiated
alongside anewi 2 dZNAaY oONI} YR WDIF ¢
Dt SyaQ ¢gKAOK gl a LINILG 27
marketing strategy.

1.56 There has also been substantial private
sector investment in recent s including at
Galgorm Hotel & Resort, Galgorm Golf Club,
Tullyglas$iouse Hotel, Adair Arms and Raceview
Mill a former woollen mill transformed into a
tourist attraction and affordable business park
for fledgling businesses

LARNE

157 The Larne Tourism Strategyas prepared
by consultants on behalf of Larne Borough
Councito cover the period from 2008 until 2011.

2 N2 dz3 K thig dogugent hgilightedijtihe key igsyegathati

needed to be addressed in order to improve
tourism in the town. The strengths of the town

Fig 1.5: Proposed Tourism & Leisure Strategy from Larne Town Centre
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were identified as its location next to the Port
and on the Causeway Coastaute. The key
weakness highlighted wasthe effect of the

I I ND2dzNJ | AIKgl &
both attractions and facilities in the town. Key
projects included in the strategy included the
ONBIlIGAZ2Y 2F | WDIFGSs!I @
the Tourism Information Centre; the
development of an events programme and the
implementation of signage strategy. These key
projects were all represented in thewon-
statutory Larne Town Centre Masterpl2010).

158 The masterplan identified the Waterfront
area as the most important area for tourism as it
is highly visible and well connected from the
Harbour Highway and centred around the
Causeway Coastal RouteThis area presented
the ideal location for creating a tourism hub.

159 The masterplan also recognised that the
leisure market relates closely to the tourism
market and that a nightime economy in Larne
town would help to draw both visitors and locals
into the town in the evening, increasing the
vitality of the town, improving its identity and
diversifying its economic potential. This
document proposes a large scale hotel
development at Riverdale, which will form a
highly visible landmark feature orhé main
approach into the town, intended to send out the
message that Larne is not just a gateway but also
a destination in its own right.

CARRICKFERGUS

1.60 The formerCarrickfergusBoroughCouncil
did not havean upto-date tourism strategy. The
Gouncilrelied to a limited extenton the Ulster-
Scots Feasibility StudfUSFS)(March 2012)
(funded by DCAL)This project was a feasibility
study to assess the potential for a Ulster Scots
heritagetrail within the Council areas of Lisburn,
Carrickfergus and Newtownabbey, andto
recommend innovative means of communicating
that heritage to visitors.

1.61 The study found that distinctiveness, unique
culture, unique things to do that reflect that
culture and sense of place all reinforced the
importance of UlsterScots culture in tourism

development. Amongst the most commonly
undertaken pursuits by tourists werevisiting a

castle; historic houses or other historic
monuments; hiking or walking; visiting a park or

garden and going to a visitor or integiation
centre. These areimportant for the
development of UlsteScots cultural tourism

proposes a number of narrative trails, a potential
walking trail around Carrickfergus Town Centre

Wo & LI & a OINR RRzOU K R Syt A (I01SOTRS redeind 10 K2ST

4n8 § CaNiBf@rgus sk otdNBVing Dl A 2y 2 -

1.62 The nonstatutory Carrickfergus Town
Centre Masterplan (2010)recognised that
Carrickfergus is on the Causeway Coastal Route,
with many tourists briefly stopping over in the
town on their way to the north coast and Giants
Causeway. This plan suggested ttié$ should

be further capitalisingipon, possibly in reverse
as a final point on the southwards route. The
document also listed thdollowing significant
assets of the town:

&W’ ¢ Promenade
6( HI‘/M/‘

Historis Castls
Toun Wolte
Narrow Siroote
m@m J%a/@
Maseans

Mariva
ﬁ’ﬂt/ Comnec tions 17

1.63 The Masterplan noted thecope for all of

these attractions to be improved and developed.

One of the major issues is encouraging visitors to

the Castle to cross thélarine Highwayand

explore the town. It is hoped that recent public

realm works and pedestrian crossing will assist

this. The Masterplan put forward 16 key

proposalswhichincluded

A improvement of the physical appearance of
the town, through an upgrade of the public
realm and redevelopment of vacant and
derelict buildirgs;

A improved connectivity and access

A conservation of the Town Walls and the
redesign of Marine Gardens aimed to pratec
and enhance the tourism offer;

A construction of a landmark Arts and Visitor
Centre to support the Castle

AYF22Nl yS¢é WoaLX | ylRSQ
Castle;

A harbour restoration and enhancement
proposed alongsidenew centre for sailing
excellence.

O A


http://www.midandeastantrim.gov.uk/downloads/larne_masterplan_report_1.pdf
http://www.carrickfergus.info/fs/doc/CarrickfergusMasterplan_onlineversion.pdf
http://www.carrickfergus.info/fs/doc/CarrickfergusMasterplan_onlineversion.pdf
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2.0 RE=GEIQNARPLANNNEOIMHC CEONAEX

TOURISM GENERAIMY

2.1 The Regional Policy Context is provided by
the Regional Development Strategy (RDS) 2035
and regonal planning policy statements. A
summary of theselocuments as theygrtain to
plan making and tourismpolicy is preided in the

following sections: 2.5 The guidance set out in RG 4 seeks to apply
REGIONALDEVELOPMENT: STRATEGY 2035iMS ~ sustainable approach  to  tourism
BUILDING: A BETTER EUTURE (RDS) development in the following ways:

Northern Ireland. The RDS emphasises the need
to support the growth of tourism in NI by

achieving balance between tourism
development opportunities and conserving
natural, built and cultural assets

wPromote a balanced approach that safeguards
tourism infrastructure while benefiting society
and the economy Under this heading it is
; recognised that all new or extended
Reglonal SN = infrastructure required to support the tourism

LDevelopmear

£ IE industry needs to be sensitively sited with proper
5 E regard to both the tourism need and the natural
and built environment.

wlmprove facilities for tourists in support of the
Tourist Signature Destinations.Under this
heading the RDS encourages a joined up
approach amongst stakeholders in regard to
investment in access, accommodation and visitor
facilities so as to effectively support the
Destinations and secure maximum toumis
benefit.

2.2 The Regional Development Strateqy 2035
(RDS), published on the 151arch 2012, is the
spdial strategy of he Executive.lt informs the
spatial aspects of the strategies of all
Government Departments and has a statutory
basis. It is prepared under the Strategic Planning
(Northern Ireland) Order 1999Jnder that Order
the Department for Regional Development (DRD)
is responsible for formulating a strategy for the
long term development of Northern Ireland.

w Encourage environmentally sustainable
tourism developmentIn regard to thishe RDS

recognises that the development of tourism
infrastructure needs to be appropriate to the
location to ensure that the natural assets are

2.3 The RDS provides amverarching strategic protected and enhared.

framework and spatial context for developmte
plans and planning policieBy statute, all new
development plansprepared by Council must
take account of the RDS and other relevant
central government policies and guidaneed
planning policies / guidancein furthering
sustainable development.

2.6 Various RDS strategic guidelines that seek to
conserve and enhance the quality of the natural
and built environment are likely to have positive
impacts on tourism, even though they are not
directly aimed at promoting it. For example:

A to supporturban and rural renaissance (RG7);

2 4The RDS ainis2 ¢ & dzLiLi2 NI 2 doNg 6 éo g’”s‘i“’e OfeFt 1aqdgWhere possible,

. - . nce our buil herltage and our natural

and rural communities to maximise their Avic Gll
L32 0 S  includirig éthe & LINE GA & A 2 v 2A¥e ViR )

to pro ect and enhance the quality of the
NEONBF GAZ2Y Iy Rromating dzal . &

settlng of the BMUA and its environmental
sustainable approach to the provision of tourism assets (SEG 5): and
infrastructure (RG4) is one of five elements of ( )

) . . . A to sustain rmal communities living in smaller
regional guidance set out in the RDS aimed at .
e . . . settlements and the open countryside by (SFG
underpinning sustainable economic growth in

13).


http://www.drdni.gov.uk/index/rds2035.htm

REGIONAL RLANNING POLICYSTATEMENTS ensure a high standard of quality and design for

Panning Policy Statement@(PPS®): Tourism
& A Strategic Planning Policy Statement for
Northern Ireland (draft SPPS)

@:......

2.7 The RDS, is compMeSy 1 SR o @

which isPPS 16: TourisnThis document is to be
replaced by the Strategic Planning Policy
Statement a Draft of which was issued for
consultationin February 2014. The draft SPP
does not representa significant change to
tourism policy but helps to shoen and simfify
the guidance for Councils. The aim ottb PPS
16 andthe Draft SP8is to,

Manage the provision of sustainable and high
quality tourism developments in appropriate

locations within the built and natural
environment.

2.8 Both documerg set regional policy
objectives underpinning the RDS andre
intended to inform local development plans
They seelo:

A facilitate sustainable tourism development in
an environmentally sensitive manner;

A contribute to the growth of the regional
economy byfacilitating tourism growth;

A safeguard tourism assets from inappropriate
development;

A utilise and develop the tourism potential of
settlements by facilitating tourism
development of an appropriate nature,
location and scale;

A sustain a vibrant rural commmity by
supporting tourism development of an
appropriate nature, location and scale in rural
areas; and

4 A tourism asset can bregarded as any feature associated with the built
or natural environment which is of intrinsic interest to tourists.

all tourism development.

2.9 The draft SPPS states that in preparing Local
Development Plans (LDPs) councils shall bring
forward a tourism strategy, together with
appropriate policies and proposals that must
reflect the aim, objectives and policy approach of
this SPPS, tailored to thepecific circumstances
of the plan area. The strategy should be
informed by early engagement with relevant
stakeholders and reflect wider government

tourism initiatives and may address the
following:

A how future tourism demand is best
accommodated,;

A safegguarding of key tourism asséts

i KASidergificationa of potential tourism growth
Planning Policy Statements, the most relevant of

areas;

A environmental considerations; and

A contribution of tourism to economic
development, conservation and urban

regeneration.

2.10Palicies in the LDP should

A safeguard tourisnassets;

A providedirection forthe assessment of
tourism development such as tourism 21
accommodation (hotels, setfatering,
holiday parks etg, and tourist amenities
(visitor attractions, leisure/recreation
facilities etc);

A promote high quality design and
integration of tourism development
with the necessary infrastructure.

2.11The draft SPPS states thahewn preparing
LDPsand determining planning applications
there should be a general presumption in favour
of tourism development within settlements,
slbject to meeting normal planning
requirements.


http://www.planningni.gov.uk/index/policy/planning_statements_and_supplementary_planning_guidance/final_pps16_tourism__june_2013_pdf.pdf
http://www.planningni.gov.uk/index/policy/spps.htm
http://www.planningni.gov.uk/index/policy/spps.htm
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2.12 The RDS recognises that we must strive to
keep our rural areas sustainable and ensure that
people who live there, have access to services
and are offered opportunities in terms of

accessing education, "obs, healthcare & leisure.

i

Blackhead Path ‘

2.13 A strategic objective within the RDS (SFG13)
is to sustain the overall strength of rural
communities living in smaller settlements and
the open countryside and to improve
connectivity of rural communities to services.

2.14 The RDS notes that teustain rural
communities, new development and
employment opportunitieswhich respect local,
social and environmental circunasices are
required. This means facilitating the
development of rural industries, businesses and
enterprises in appropriate locations, and
ensuring they are integrated appropriately
within the settlement or rurallandscape.The
RDS states thathe expansion of rural tourism
and assoiated development that is both
sustainable and environmentally sensitive should
be encouraged.

REGIONAL/RRNANNINGI ROLICY STATEMENT%

Planning Policy Statement 16 (PPS16): Tourism
Planning Policy Statement 21 (PPS21):
Sustainable Development in the Countryside &
A Strategic Planning Policy Statement for
Northern Ireland (draft SPPS)

2.15 PPS2became effective on 1 June 2046d
sets out planning policies faevelopment in the
countryside which it defines dand lying outside
of settlement limits as designated in
development plans.

2.16 The daft SPPS adoptssimilar approach to
PPS21, setting policy objectives aimed at:

B PP DS 244899

TOURISMN THERRERALRAREA
REGIONAL DEVELOPMENT: STRATESY 20354

managinggrowth to achieveappropriate
and sustainable patterns of development
whichsupports avibrant rural community;

A conserving the landscape and natural
resources of the rural areandto protect it
from excessive, inappropriate or obtrusive
development and from the actual or
potential effects of pollution;

A facilitating development which contributes
to asustainable rural economnyand

A promoting high standards in the design,
siting andlandscapingof development.

2.17 PPS21provides various forms of tourism
developmentin the countryside For example
proposals for appropriate tourist amenities,
single unit seltatering accommodatigriouring
caravan/campsitespunk houses and campn
barns couldpotentially meet the policy tests set
out in Policy CTY 1IFarm Diversification
particularly where the proposal involves the
reuse or adaption of existing farm buildings
Similarly, Policy CTY 4 of PPS21 provides
opportunities for the convision and reuse of
existing building in the countrysidefor tourism
proposals.

2.18 The draft SPP&hd PPS16 recognitet the
rural area offers potential opportunities for
tourism growth due to a number of factors,
including the presence of tourism attractions,
highly valued landscapeand opportunities to
engage in outdoor pursuits and activities such as
angling and hill walkingThe guiding principlef
both documents is to facilitate tourism
evelopment where this supports rural
ommunities and promotes a healthy rural
economy and tourism sectoHowever, this is to
be balanced with wider sustainability objectives,
including those relating to rural amenity, rural
character and  environmental welfare.
Accordingly, these regional planning policies
promote farm diversification, the reise of rural
buildings and appropriate redevelopment and
expansion proposals for tourism purposess
offering the greatest scope for sustainable
tourism developmat in the countryside. It is
recognised thatgch proposals may occasionally
involve the construction of new buildings.


http://www.planningni.gov.uk/index/policy/policy_publications/planning_statements/common-policypps21.htm
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3.0 LOGAL@ONTEXDISTHNGMEVEIORMENINBLANS

BALLYMENAAREARLANA2861

3.1 The Ballymena Area Plan 193801 was
adopted in November 1989.

3.2 Whilst the plandid not recogniséBallymena
Districtas aprime tourist area it waviewed as
an important link between Greater Belfast and
the popular resorts of the North Coast. The main
attractions to visitors in the District were listed
as:

A The ancestral home of US President Arthur,

in Cullybackey

A Slemish Muntain

A Gracehill Village

A Portgleneone Forest Park

3.3 In regard to policy for neresidential
development in the countryside, the Plan stated
that sympathetic consideration would be given
to projects designed to facilitate the tourist
industry. It further advised that planning
applications for hotels and guest houses would
be treated on their merits.

LARNEIAREA RLAN 2010°(LAP)

34 Adopted in March 1998, thearne Area Plan
2010 pre-dated publication of the RDS 2025 in
September 2001.

35 The plan recogniseldarne Broughasone of
the most scenically impressive areas of vitth
potential to attractincreased numbers of tourists.
The principal attractions of thBorough were listed
as follows:

A The coast

The glens of Glencloy & Glenarm
Islandmagee peninsula

Antrim Coast & Glens AONB (which takes in a
large part of the Borough to the north of Larne
town).

> > > >

3.6 The plan also recognised that tourism made an
important contribution to the local economy and
had potential for considerable future growth.
However, it was stressed that the development of
this potential should not take place at the expense
of the natural and mamade assetshat attract
tourist in the first nstance.

3.7 This document highlighted a humber of tourist
schemes that had been developed in the Borough,
including Carnfunnock County Park and Browns
Bay. The reinstatement of the former Gobbins
pathway systenwas also listeds a future scheme
proposel by the council.

3.8 Three policies in the plan related directly to

tourism and these were as follows:

1 T1¢ The Department will protect the tourism
resources of Larne Borough comprised in the
landscape and the natural and mamade


http://www.planningni.gov.uk/index/policy/dev_plans/devplans_az/larne2010-areaplan.pdf
http://www.planningni.gov.uk/index/policy/dev_plans/devplans_az/larne2010-areaplan.pdf

environments from inappopriate forms of
development - a Countryside Policy Area was
designatedo protect landscapes within the AONB
and coastal areas from development which was
not considered essential.

1 T2 ¢ The Department will normally give
favorable consideration to theprovision of
tourist facilities or tourist accommodation by
the sympathetic conversion or appropriate
extension of existing buildings and the
renovation of vacant buildings.

1 T3 ¢ The Department will require all
proposals for tourist development to respect
the basic principlesof good design and
landscaping.Regard was to be given to:

0 Topography and features of the site.

Scale and character of the proposal.

Careful use of materials.

Impact on residential amenity.

Requirements of those with disabilities.

O O O O

3.9 Within the Glenarmsection of the plan it was
proposed that the Whiting Mill would be relocated
with the vacant site then develga to provide
tourist facilities and a touring caravan park. It was
envisaged that the harho would be repaired and
upgraded for tourist and commercial use.

3.10In regard to the small settlement &flenoe it
was proposed that a walkway and visitor facilities
shouldbe developed athe National Trust owned
Glenoe waterfall, whichs an important scenic
attraction in thearea.

BELFASTMMETROPQOMTANAAREA PLAN 2015

(BMAP)

3.11 BMAR was adopted on 9 September 2014
and replaces Carrickfergus Area Plan 2001.

Do

BMAP TTourisn Sinategy

3.12 The BMA&R Tourism Strategy comprises the

following elements:

w promoting asustainable approach to tourism
development;

w protecting a varied range of tourism
development opportunities;

w facilitating the development of tourism

infrastructure; and 25
w enhancing the urban environment generally —

' YRZ Ay LI} NI AOdzZ | N&
major gateways, and in city and town
centres.

Promoting a sustainable approach to tourism
development

3.13 The Plan incorporates a sustainable
approach to tourism developmenthich seeks
to protect key asset@nd to ensure that new
development does noharm the environment,
character or cultural heritage of the Plan Area.
This is in accord with the policies of the Northern
Ireland Tarrist Board (NITB) and the DEiFaft
LJzo f AOIF GA2Y & ¢ 2 dzNFhemy
Ireland (TSNI)203@ nH N € @
Protecting a varied range of tarism
development opportunities

3.14 The Plan recognises that many tourism
assets and opportunities are located within city

and town centres e.g. Carrickfergus Town Walls.

In addition, the network of Lough Shore, lakes
and rivers areémportant assets, where coarse,
game and sea fishing are an attraction for visitors
to the area.

aF AN

{ G NJ


http://www.planningni.gov.uk/index/policy/dev_plans/devplans_az/bmap_2015.htm
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Facilitating the development of tourism
infrastructure

3.15 BMAP supports the development of new
tourism facilities and encourages the
recreational developmenbf a number of sites
including the Carrickfergus Escarpment.

Enhancing the urban environment generally

Carrickfergus Marina

3.19 The designation of the BMA Coastal Area
has been designed to protect the coastline and is
complemented by the designation of an Urban
Waterfront in Carrickfergus to promote the
marina complex and its surroundjs and
encourage a vibrant and attractive waterfront

YRS Ay LI NIAOdZ F NE & F AT contipye &Eé‘%sga(\rg;?;"’f P i%iog'lsa

major gateways, and in city and town centres.
3.16 BMAP recognised thatlkey challenge is to
secure the benefits of tourism development,
while conserving the assets tie natural and
built heritagewhich provide the basis for visitor
attractions. Excessive pressuresn place these
assets at riskThe Plan also emphasises the need
for quality in theurban environment. Policigsr
improveddesign standards at locationsyud as
city and town centres andateways to the urban
area aim to boost tourism by providing

memorableWF A NBR G AYLINBaAa&dA2Yy&aQ

Policy UE 1).

CarrickferguDistrict - TourismrRolicies

3.17 Part 4 Volume 4 of BMAP 2015 sets out
policies on Carrickfergus District which have
been developed in the context of the Plan
Strategy and Plan Proposals contained in Volume
1 of the Plan and they reflect the policy content
of the RDS.

3.18 BMAP recognised thathe Borough of
Carrickfergus is situated the north east of the
Plan Area along thehore of Belfast Loughrhis
Lough Shore location and magnificent backdrop
of the Antrim Hills to the north and west provide

eventsincludingthe annua Scfront estiv

a

l.j

YR W/t agekedt { I AfQ abAtAy:

QX
(0p))
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Carrickfergus Marina

Carrickfergus Town Centre
3.20The AngloNorman town of Carrickfergus

an important tourism centre based on its
significant heritage interestincluding the
medieval Castle, town wall and gates, dating
fromthemnu G K OSy i dzNIchtion oh K S
the LoughShore offers the potentiaio attract
visitors on routgo the major tourism attractions
and destination®f the North Coast.

3.21 The Plan pposalsaim to promote new
development in the historicore and to achieve
a high quality of design whidk sensitive to the
traditional appearance which wilmprove the
physical appearance of the townemtre to
visitors and shoppers aliké town wall walk has
been developed and promoted in recent years
and the protection and ongoing development of
this asset in associationitiv new development
proposals will further promote the tourism

02
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potential of the town based on its unique
heritage Policy CS 32 states thatapning

permission will not be granted fatevelopment

that will prejudice the protection and
conservation of théistoric Town Wall.

3.22 Policy CS 31 outlines a number of urban
design criteria to be applied to Carrickfergus
Town Centre which will help safeguard the
character of the area and ensure development in
the vicinity of the waterfront preseng and
where possible enhanseariews to the Castle.

3.23 The plan states that rpposals for visitor
infrastructure, such as centrégr activity breaks,
cruising and water sports facilitiesand
accommodation, including hotel developments,
will be consideredavourably within the town.

3.24 BMAP also supports the Belfast
Metropolitan Transport Plan proposals to
improve the quality of the urban environment
and to facilitate continued success of the tourism
industry in the town, this includes:

road narrowing, reduced speed limits and
surface treatment on the core section of the
Marine Highway running between the centre of
Carrickfergus and the Castle/Harbour area,
coupled with improved pedestrian crossing
facilities.

further traffic calming inthe Town Centreto
increase pedestrian priority.

3.25 The document also sets out some of the
additional opportunities for recreation and
tourism including:

provision of a coastal path;

close proximity of the National Cycle Network;
the coastline¢ a popula location for maritime
pursuits including sailing, jet skiing and sea
fishing;

the countrysideg opportunities for golf, angling
and a number of scenic walks including part of
the Ulster Way.

3.26 In summary the Carrickfergus District
Proposals identify, define, designate and
safeguard, as appropriate, specific areasere
the retention or provision of additionabpen
space areas, recreational, tourism and other
community facilities are required to serve the
needs of the Borough.

Harbour High

Marine Gardens
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TOURISM
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KEYAASSE ES & MMOURISMVRESOURCES

4.1 The potential to attract tourism and to

sustain interest and investment has historically
been based on a mixture of both private and
public interests and investment.

4.2 Natural and hilt heritage resources are often

deemed to be the key players in the ability to
generate and attract tourism and associated
revenue.

Natural Heritage & Landscape

4.3 As outlined in the previous position paper on
Environmental AssetsMid & East Antrim
containsa rich natural heritage and high quality
landscape Significant areas and sites are
protected by various environmental and
landscape designations to ensure retention of
these special characteristics, delicate ecosystems
and unique hadiversity (see below). The Antrim
Coast road is a major tourist attraction of
regional significance. Some 65 miles of this road
falls within Mid & East Antrim Borough and is
currently being marketed as a key link of the
Causeway Coastal Route between f&sl and
Derry/Londonderry.In addition part of the

Antrim Coast & Glens AONS8 located in MEA.
This AONBs dominated by the Antrim Plateau
rising to over 500m and cut by fast flowing rivers
to form a series of picturesque glens running east
and northeast towards the sea. These areas
attract tourists and provide opportunities for a
wide range of outdoor actities including hiking,
fishing and cycling.

Built Heritage

44 The area also has a rich archaeological
heritage with standing stones, raths, cairns and
monuments distributed across the countryside.
The are® cultural, historical and built heritage
includesvisitor attractions such as Carrickfergus
Castle, Andrew Jackson Cottage, and the
museums in BallymenaCarrickfergus and Larne
towns.

45 Theability of these asset$o attract visitors
can be enhanced through the hosting of events
and activities by Council and other organisations
seeking to promote tourism in the area.
(Appendix A: Mp A2 & Table A®utlines in
greater detail the key tourism assets &
attractions available throughout the Mid & East
Antrim areg.

Environmental & Landscape designations incluc
f 4 Ramsar sites 1

1 Area of Outstanding Natural Beauty
36 Areas of Special Scientific lrest
7 Nature Reserves

1 5 Special Protection Areas q
1 3 Special Areas of Conservation 1

Woodlands —\ /_ Mountain ranges & hills
Bogs, marshes & dunes [ ( ) Coastlines & cliffs

INCLUDE

Archaeological sites
& monuments
TR —

— s

Historic parks, gardens

& demesnes



STATISTICS & BERFORMANCE Fig 4.1 Overnight Trips by LGR014

4.6 Measuring tourism is challenging with no Belfast |
single measure providing a definitive statiStic. CaseiayCoats Gers I

The htest regional tourism statistics were Ny, Moume & Dovn I —

published on 28 May 2015 by NISRA arte North Down & Arcs I —

referred to in the introduction(paragraph 1.15). Femanagh & Omzgh EEG—

Armagh, Banbridge & Craigavon IEEEG—_——
Demy & Strabang -—
Mg Ulster mm—
Antrim & Newtownabbey 7— AlILGDs 4.641.000"
Lishum & Castlereagh

Source: NISRA Local Governmésiti€l, Tourism Statistics 2014

EXRENDITURE/ONQQVERNIGHT TRIPS

4.9 Asthe number of overnight tripgicreased so
do didthe expenditure on overnight trips 88%
since2013 andequated to an estimated spend o
£53,784,132n the district. This representet
of the total spend in N&nd rankeds™ out of the
11 new councilsTheaverage spend perip was

£167(Appendix ATable A}
Fig 4.2 Overnight Expenditur&€)- 2014
31
Overnight Expenditure
) Northern Ireland R saWBy Conet

4.7 The latest local gvernment level tourism £757 million & Glens
statistics werereleased by NISRy 30July 2015
and relate to the year ending 204. A tourism _— TN
profile of Mid & East Antrim district based on Susbme ‘f:t"r:"’u
these statisticcan be demonstrated under the Newtownabeey - Zoiim
following indicators e ——
1. Overnight trips (204) Fermanagh & £27m .. o
2. Expemliture on overnight trips (204) £64m Castiereagh
3. Reason for Visit (2012014) s FonEidcre
4. Commercial Accommodation (241 & origavon
5. Visitor Attractions (204)
6. Employment in Tourism Related Industry (2p1 ROWY: Mounts & Down

Source: NISRA Local Government District, Tourism Stafiddes
OVERMNIGHTHTIRIPS REASON WISIT
4.8 In 204, 322,1070vernight trips were made ' ( S )
to Mid & East Antrima 28% increasefrom the 4.10 Overnight trips fo holiday purposes makes
2013 figure. This represented@% of the NI total up 45% of the Northern Ireland marketjsiting

and ranked6® out of the 11 new councils. The friends and relatives 2% and business trifo.

estimated number of nights spent orvernight However, this masks significant local variation

trips equalled1,146,307and averaged.5 days The reason for th_e majority of ov e_:r_night trips to
(Fig. 4.18 Appendix A: Table AL & A2 Mid & East Antrim were to visitriends and

relatives accounting fasverhalf (53%) of all trips
taken in the area. The majority of overnight trips
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can be attributedto the domestic and GB
markets(Appendix ATable A}

Coast Road

TOURISACCOIMODATION

4.11 Mid and East AntrinBorough Council has
6.4% of the available hotdbeds in NI4.8%of
available  B&Bs/Guesthouse and  Guest
Accommodation beds and 3% of the aahblié
selfcatering beds in NIBallymenacurrentlyhas
four hotels in close pimity to the town, with a
further two hotels recently granted approval
adjacentto the M2. There are three hotels in
Carrickfergus and only one in Larne town. A
further 3 hotels are dotted along the Coast Road
(Appendix A: Map Al Across the various types
of tourig accommodation stock the formérarne
Council area has the largestumber of bed
spacesn MEA BorougtiFig. 4.3 &Appendix A:
Table A).

Fig 4.3 No. of beds available by accommodation
type in Md & East Antrim2014

m Hotels

m Self-catering

m Other

SourceDETLocal Government District, Tourism Statisticg120:

m B&Bs, Guesthouses &
Guest Accommodation

4.13Within the Borough there are currentfgur
touring caravan/motorhome parks, located at
Carnfunnock Country Park, Curran Court,
Islandmagee& Carnlough. In addition there are
four motorhome service points located at

t 2Nl 3t Sy2yS al NAY Il =
Broughshane, Carrickfergus Harbour and Bentra
Colf course. Campsites are availablethtee
locations in Larne and Islandmag@ependix A:
Map A).

2
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VISITOR AT-FRACTIONS

4.14The number of visitor attractioriacluded in
NISRA statistictn MEAincreased from 8 tdl5 ——
between 2011-2014 The number of visitors to Canickiergus Casile
these attractions increasedby 190,079 (56%)
between 20B and 204 to a total of 527,300.

The top attraction was Carnfunnock Country Park
followed by the Arts Centre at the Brai@lTable

4.1). Carnfunnoclalso came out tojin the 2015

bAn YARA& YI3IFLTAYyS WCEYA
GdKS SINJO[FNBS0Q OFGS3az
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Table 4.1:Mid & East Antrim visitor atéctions
and number of visitor2011-2014

| 2011 ] 2012 | 2013 | 2014 |

CAMNTTIES 230,615 193,389 204534 192,241
Country Park

Arts Centreatthe )50 251 94888 104,557 94,409
Braid

CETITESIEETS 67,501 58422 66,559 70,063
Castle

Port.glenone 65,814
Marina

Mid Antrim

Museum at the 20,348 34,766 24,729 34,922
Braid

Carrickfergus 18,114 20,305 20,823 25,268
Museum

Slemish Mountain . . . 12,338
Portglenone . . 9,222 8,859

Forest Park

UiiStSlECIE 3,810 3,900 4,100 5,100
Jewellery Shop

Larne Museum & 5,063 4,489 3,725 3,619
Arts Centre

Flame! The 1,969 1,421 2,106 2,186
Gasworks

Museum Of

Ireland

Andrew Jackson 1,153 1,379 1,421 2,167
Cottage& US

Rangers Centre

Arthur Ancestral 5,000 2,600 . 1,222
Home

Note: Ranked based on 2@Jisitors & based solely on attractions who

participated in surveysource: DETI Local Government District, Tourism Statistics 2014
*TBC .
.
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EMPLOYMENTNINDTOURISMINDUSTRY

Table 4.2: Tourism Jobs in Mid & East Antrim
2013

. . . . Accommodation Food & Sporting & Tourism
4.15 Tourism JObS in MEA increased by 6! for Visitors Beverage | recreational Jobs
between2011 and 2013 to 3,476 jobs. Of the 1. set_rv_itr_wg EVIVIES
activities

new councils this was joint third behind
Causeway Coast & Glens (12% increase) a
Derry Strabane (8%). However, MEA still had tf
third lowest number of tourism jobs out of the 11
councils and lags well behind thient runner,
Belfast City Council (17,319 tourisr
jobs)(Appendix A: Table A7

NI 10,057 32,948 7,135 58,042
Mid & East 839 2,128 352 3,678
Antrim

Ballymena 474 1,049 121 1,794
Carrickfergus 172 681 98 1,008
Larne 193 398 133 875

Source: DETI Local Government District, Tourism Statistics 2014



TOURISM

MID& EAST ANTRIM KEY TOLER FACTS

2014 527,300 visits to
Vv visitor attractions in
2013 Mid & East Antrim

TRIPS, NIGHTS & SPE

Trips 250,130 256,076 251,338 322,107 +28% 7% LGD in 2014.
Carnfunnock Country

Nights 782,770 655395 839,953 1,146,307 +36% 8% Park attracted the
most visitors in 2014

Spend £35.2m £32.8m £40.5m £54m +33% 7%

Average length of stay 3.1 2.6 33 35 3-_678 tourism jqbs in

Tourism jobs in Mid & . Mid & East Antrim
Average spend per trip  £141 £128 £161 £167 East Antrim LGD¢ 9% of total

in'creased by §9~'b employee jobs
while non-tourism
jobs have remained
the same since 2011

Mid & East Antrim LGD

ACCOMMODATION STATISTICS 2014 has 6.4% of the
available hotel beds in
SO DEEUFANEY NI, 4.8% of B&B/Guest
Number Rooms Beds Room Bed-space house and Guest
Accommodation beds
Hotels 13 503 1,112 62% 49% and 3% of the available
self-catering beds in NI.
GH/GA/B&B* 48 143 326 23% 22%
Units Rooms Beds  Annual Peak Th'S_LGD TEE 0]
. 2nd highest hotel
(April-Sep) bed
Selfcatering oicusp?:r(\:cey of all
0, 0,
51 176 341 35% 44% the LGDs

*Guesthouse/guest accommodation/bed & breakfast

SourceDETLocal Government Distridpurism Statistics 2@1
Notes: Tourism performance estimates presented above are based on overnight trips made by NI residents and visitorsidi®iNloWEstimates relate to

overnight trips only and excludes day trips
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SUMMARYOOKEYFRINDING S

The purpose of this paper is to provide the Planning Committee with an overview o
& East Antrim tourism assets, an overview of the recent performance of the tou
sector in the area, and how a sustainable approach to tourdgwelopment can be
developed in the Local Development Plan (LDP).

A summary of the key findings are as follows:

(i) In 2014the Mid & East Antrim area had thgixth highesthnumber of overnight trips
secured and thdifth highestexpenditure on overnight trips of all the local governme
districts;

(i) The reason for the majority of overnight trips to Mid & East Antrim were to visit frie
and relatives accounting faver half 63%) of all trips taken in the area. The majority
overnight trips can be attributed to the domestic and GB markets;

(iif) Mid & East Antrim has ththird highest number of hotels but is ordjxthout of the 11
local government districts in terms of the number of hotel bed spaces. The distric
the fifth lowest number of guest house/bed and breakfast bed spaces in all the |
government districts;

(iv) Mid & East Antrim has theecond higheshotel bed space occupanc#99s) of all the
local government districts;

(v) The restoration of The Gobbindift path complete with visitor centre, café an
playground, will create a unique coastal attraction and further improve the vis
experience in the Causeway Coast and Glens reffimmhoped thathe sitewill become
a major tourism assedf regional ginificanceand a strengthening factor for the loce
economy

(vi) Activity tourism such as angling, hill walking and horse riding have the potential to c
important economic benefits particularly in the rural area. The Causeway Coastal
within the Baough also has potential to attract cyclists as part of the legacy of the
RQLGIFITAF DNYYR 5SLI NG SOSydG AY wHamnT

(vii)The district also has potential to benefit from the £50m golf could generate in
Northern Ireland economy within the next five yearssolfers spend considerably mol
money than regular tourists an@algorm Castle Golf Cldet in the grounds of &
prestigious historical estatis one of Ireland's finest Championship courses

(viii) Water sport activities, including those based on the RiwemBand along the coast, hav
important tourist potential;

(ix) Mid & East Antrim has a number of built heritage assets including Carrickfergus Ce
and deep links to Ulster Scots Heritage which are strong incentives towards attract
visitors to the area;

(x) The hills, glens, coast and inland waterways of the area are very important in tert
their natural heritage ad landscape value.

(xi) Despite recent increases in job numbers, employment in the tourism sector in Mid &
Antrim is well below the NI average, with the Borough havingthirel lowest number of
tourism jobs out of all the local government districts.

6Minister Foster, March 2015, launch of NI Golf Strategy



CONCUBSIONS

The contribution of the tourism sector to economic growdmd employmentcannot be

underestimated It canalsobringother positive benefits to an aresuch asmprovedwell-being

andincreased leisure/recreational opportunitie$ourism is an integral part of rural regeneratic
and diversification but is also important to our towns and villages helping to sustain

attractions such as museums, galleriestifeals and art and craft workshops.

It is evident that tourism in the Mid & East Antrim Council anea been undgrerforming in
comparison tosome other councilssuch as Belfast and Causeway Coast and Gliris. also
evident that there is a distindi 2 dZNA aY O NJ YR WDI GSgl e (2 i
Ballymena Council area but there does not appear to be similar digligratity or brandingin the
former Larne and Carrickfergus Council areas. The new casirmtifrently trying todevie a
strongtourismbrand to promote the Mid & East Antrim Borough andhis end is engaging witt
Tourism NI in exploring how Mid & East Antrim can be effectively integrated and aligtieithe
/| dzaSgl e [ 2FadGrkf w2dziS I donaivisiBrsWoA3a 02y O0S

Tourism NI and other government related bodies alongside Mid & East Antrim Counc
responsible for promoting and developing the tounioffer and work on the preparation of
Tourism Strategy has recently commenced by Council.

The roé of the planning system is focused on land use and in regard to tourism, esse
includes facilitating tourism development for the benefit of the local economy and commu

whilst safeguarding the assets or attractions on which tourism dependsirnithis requires the 37
formulation of a Strategy, through the Local Development Plan, designed to achieve a sust: —
balance between these objectives. It will be important that the Plan Strategy takes into ac

the following:

A tourism needs as redtted through the emerging overarching Regional Tourism Strat

A tourism needs in Mid & East Antrim as identified through the emerging Council Tot
Strategy;

A adequately safeguard key tourism assets associated with the natural environmen
built/archaeological heritage from inappropriate development;

A how future tourism demand is best accommodated, taking account of market needs
sustainable development considerations;

A take into account environmental impacts of tourism development;

A sustdan a vibrant rural community and recognise the potential of settlements
supporting tourism development of an appropriate nature, location and scale; and

A ensure a high standard of quality and design for all new tourism development such a
tourismaccommodation amenity facilities.

Members are requested to note the content of this paper and the role of the L
Development Plan in regard to tourism development.
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APPENDIX A

Table AlEstimated overnight Trips, Nights and Expenditux and Local Government Distri@D14

Overnight Trips

% of NI
Antrim & Newtownabbey 199,940 & 4%(10h)
Armagh, Banbridge & Craigavon 231,999 5%(8t)
Belfast 1,166,224  25%(1s)
Causeway Coast & Glens 756,564  169%0(2nd)
Derry & Strabane 230,961 5%(7th)
Fermanagh & Omagh 387,703 8%(5)
Lisburn & Castlereagh 117,625 | 3%(11h)
Mid & East Antrim 322,107 7%(6M)
Mid Ulster 213,740 5%(9t)
Newry, Mourne & Down 571,175  12%(34)
North Down & Ards 442,943 | 10%(4™)
Northern Ireland 4,640,981 100%

SourceDETLocal Government District, Tourism Statisticgt201

Nights

% of NI

728,568 506(9)
769,335 506(8"h)
3,684,076  24%(1s)
2,703,920  18%(2d)
810,462 50(7th)
1,067,134  7%(6M)
471,200 3%(11th)
1,146,307  8%(5h)
622,114 4%(10M)
1,488,281  10%(4th)
1,571,905 = 10%(34)
15,063,302 100%

Expenditure
(E) % of NI
37,224,267 5%(8t)
28,279,314 4%(9)
247,497,836/  33%(1sY
133,288,227  18%(29)
39,738,714 5%(7h)
63,748,956 8%(3)
22,470,853 3%(11th)
53,784,132  7%(5h)
26,589,691 = 49%(10")
54,282,767  7%(4"h)
44,333,737 6%(6M)
751,238,493 100%

Table A2Estimated number of Overnight Tripshi by Local Government Distrie011-2014

% of NI

5% 250,806 6%
5% 128,572 3%
24% 1,152,534 28%
20% 774,608 19%
4% 164,264 4%

9% 295,061 7%

4% 123,564 3%

6% 256,076 6%
3% 168,532 4%

13% 454,092 11%
6% 339,991 8%

% of NI
Antrim & Newtownabbey 219,003
Armagh, Banbridge & Craigavon 222,200
Belfast 984,181
Causeway Coast & Glens 797,904
Derry & Strabane 168,064
Fermanagh & Omagh 366,799
Lisburn & Castlereagh 145,321
Mid & East Antrim 250,138
Mid Ulster 115,796
Newry, Mourne & Down 540,609
North Down & Ards 256,380
Northern Ireland 4,066,394 100%

SourceDETLocal Government District, Tourism Statisticgi201

4,108,100 100%

234,263
201,334
1,123,803
704,716
254,314
364,682
123,727
251,338
141,232
453,109
342,684

4,195,200

% of NI

% of NI

6% 199,940 4%
5% 231,999 5%
27% 1,166,224  25%
17% 756,564 16%
6% 230,961 5%

9% 387,703 8%
3% 117,625 3%

6% 322,107 7%

3% 213,740 5%
11% 571,175 12%
8% 442,943 10%

100% @ 4,640,981 100%



Table B: Estimated average Overnight TripdNHoy Reason for Visit and Local Government District,
2012-2014 (3 year average)

Visiting Friends and
Relatives (VFR)

% % % %

Holiday/PleasureLeisure Business

% % % % % %

HPL LGD VFR ' LGD Business LGD Other LGD NI LGD
Antrim and Newtownabbey | 81,833 4% | 34% 122,605 7% | 50% 22,420 6% 9% | 17,175 6% 7% | 244,033 6% 100%
Armagh, Banbridgé& 40,162 2% 20% 128,992 7% 65% 14,816 4% 7% 14,715 5% 7% 198,685 4% 100%
Craigavon
Belfast 484,543 | 26% @ 40% 450,621 @ 24% | 37% 197,087 49% 16% 72,161 @ 27% 6% @ 1,204,412 27% 100%
Causeway Coast and Glens 448,607 24%  60% @ 212,455 11% 28% 28,279 7% 4% 64,546 24% 9% 753,887 17% 100%
Derry and Strabane 67,977 4% 32% 98,883 5% 46% = 31,827 8% 15% 14,736 6% % 213,423 5% 100%
Fermanagh and Omagh 160,175 8%  45% 158,806 9%  45% 19,465 5% 6% 14,381 5% 4% 352,828 8% 100%
Lisburn and Castlereagh 37,995 2% 30% 71,215 4% 55% = 16,544 4% 13% 2,854 1% 2% 128,609 3% 100%
Mid and East Antrim 102,195 5%  36% 148,718 8%  53% 17,838 4% 6% 11,412 4% 4% 280,163 6% 100%
Mid Ulster 55,811 3% | 32% 95811 5% | 54% 16,867 4% 10% 8,675 3% 5% | 177,165 4% 100%
Newry, Mourne andown 254,012 = 13% 51% 195,660 11% 39% 19,880 5% 4% 26,391 @ 10% 5% @ 495943 11% 100%
North Down and Ards 165,207 9% | 44% 172,337 9% | 46% 18,436 5% 5% = 20,662 8% 5% | 376,642 9% 100%
Northern Ireland 1,898,516 100% 43% 1,856,105 100% 42% 403,460  100% 9% 267,707 | 100% 6% 4,425,789 100%  100%

SourceDETLocal Government District, Tourism Statisticgt201

Table A: Accommodation Stock Mid & East Antrim2014

Accommodation Type Ballymena Carrickfergus aniiﬁqag
Number 5 4 4 13
Hotels Rooms 208 158 137 503
Beds 468 342 302 1,112
Number 1 0 3 4
Guesthouses Rooms 3 0 20 23
40 Beds 6 0 43 49
- Number 20 9 18 47 (44)
Bed and Breakfasts ~ Rooms 52 28 50 130(120)
Beds 115 68 115 298(277)
Number 0 0 1 1
Hostels Rooms 0 0 9 9
Beds 0 0 51 51
Numbers 17 16 19 52(51)
Units 28 17 33 78
SeltCatering Units Rooms 76 38 64 178(176)
Beds 145 70 131 346(341)
Number 0 0 0 0
Guest Accommodation Rooms 0 0 0 0
Beds 0 0 0 0
Number 1 0 1 2
Bunk House Rooms 4 0 7 11
Beds 19 0 16 35
Number 0 0 1 1
(CEhE Rooms 0 131 131
Beds 0 140 140
Number 44 29 47 120 (16
All Rooms 343 224 418 985 @73
Beds 753 480 798 2,031 @,005

Source: NISRA Local Government Di§tgdtified Tourism Stock (administrative geograpH2€dyA Figures in brackets for Mid & East Antrim sourced
from DETLocal Government District, Tourism Statisticst2@iid show some anomalies with the cumulative total of former caneeis


http://www.ninis2.nisra.gov.uk/public/ViewDataSet.aspx?ds=6635&lh=37&yn=2002-2014&sk=10&sn=People%20and%20Places&yearfilter=

TOURISM

Table A5Hotel Occupancy Rates by Local Government District,-2014

Room BedSpace Room BedSpace Room BedSpace Room BedSpace
Occupancy Occupancy Occupancy Occupancy Occupancy Occupancy Occupancy Occupancy
Antrim & Newtownabbey 47% 32% 50% 36% 50% 35% 58% 41%
Armagh, Banbridge & 49% 34% 44% 28% 54% 33% 56% 38%
Craigavon
Belfast 63% 47% 73% 55% 2% 55% 74% 51%
Causeway Coast and Glens 57% 38% 59% 38% 58% 39% 59% 39%
Derry and Strabane 61% 45% 61% 45% 68% 46% 60% 46%
Fermanagh8&. Omagh 55% 46% 65% 51% 58% 44% 59% 49%
Lisburn and Castlereagh 55% 38% 63% 39% 57% 38% 52% 37%
Mid and Eas®ntrim 47% 35% 56% 46% 53% 41% 62% 49%
Mid Ulster 45% 34% 46% 32% 42% 31% 47% 33%
Newry, Mourne &Down 53% 42% 57% 44% 59% 42% 52% 40%
North Downé& Ards 49% 38% 53% 41% 55% 39% 56% 44%
Northern Ireland 57% 42% 64% 47% 64% 46% 65% 46%
SourceDETLocal Government District, Tourism Statistic#i201
Hotel Occupancy Rates by Local Government District,-2014
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